Mystery Shopping program becomes options for Shopping center to do appraisal directly to tenant, employee and stake holders inside and outside organization. This program can be used as base in applying marketing strategy to be applied, also as indicator of application of service culture RATER is run by Shopping center "X". This research uses descriptive analysis method with library research which found that to be considered in this program is objectivity assessment by Mystery Shopper which can be overcome by hiring third party or consultant to do Mystery Shopping. The assessment sheet also becomes one of the determinants of the effectiveness of the program. This program is basically a shopping center management business to maintain the quality of service in the competition with similar industry.
Introduction
In this era so many shopping malls are built in major cities in Indonesia, and the largest number of malls in the world at this time is in Jakarta, with 173 Mall in 2016 (Vebma.com, 2016) . And with the growing economy in Indonesia in general and Jakarta in particular, A total of five malls will be present in Jakarta between 2015 -2018 (Viva News, 2015 .
This growth led to the excess supply of rental space within the mall, leading to increasingly tight competition between shopping centers with the development of transportation systems that facilitate mobility. The mall or shopping center offers the same thing, selling relatively similar goods, adjacent locations and targeting the same segment. (Gunawan, 2006) . With so many similarities between and offered by existing shopping centers, the general assumption is that consumers will choose the shopping center closest to their domicile.
So each shopping center needs to have more value given to consumers to attract consumers to shop and maintain customer loyalty. Many things that can be done by the manager of a shopping center to attract visitors, one of which is to maintain the standard of service quality of tenants within the shopping center. It is necessary to conduct an evaluation to internal customers to maintain the quality standards of products and services offered by internal customers (Tenant) located within the shopping center.
In this case, the Shopping Center "X" evaluates its internal customers, the tenants within the "X" shopping center with the Mystery Shoppers program that makes direct visits and instantly experiences the consumers at the "X" Shopping Center. Assessment is done every 4 months as a benchmark to maintain standards in the application of service culture in shopping centers. Mystery Shopping is aimed at each tenant within the Shopping Center "X" to measure:
1. How well do tenants maintain the quality of service? 
Research question
Whether the Mystery Shoppers program can serve as a benchmark assessment of tenants within the Shopping Center "X" in maintaining the Service culture that is implemented by the "X" Shopping Center. So in this study, researchers tried to do descriptive research with library studies to analyze Mystery Shopper Program and its assessment.
Method
This research uses descriptive analysis method with li- The purpose of the study should be consistent with the formulation and definition of the problem 3. Provide a limitation of the area or scope or the extent to which the descriptive research will be carried out.
This includes the geographical area in which the research will be conducted, the chronological constraints, the size of the shallows and how much of the research area will be reached 4. In the field of science that has had strong theories, it is necessary to formulate a conceptual framework or conceptual framework which is then derived in the form of hi-potes to verify. For a well-developed social science, the analytical framework can be spelled out in the forms of mathematical models 5. Tracing the sources of the literature that have to do with the problem to be solved The data is an evaluation sheet from Mystery Shopper that is used to assess the tenants within the "X" Shopping Center.
In this study, the assessment sheet is an assessment sheet for tenant restaurant in which there are 15 assessment themes in each theme containing 1 to 8 questions. With a total of 48 points of assessment. The best way the company can "protect" its future is by focusing its activities on customers, needs and wants (Denton, 1995). Shopping Center "X" as a shopping center has an organizational culture that is a service culture that prioritizes its customers, whether internal customers or tenants and external customers or visitors of shopping centers. On the basis of that customer-oriented organization culture is formed in the Shopping Center "X".
Rangkuti (2002 ( , in Ispurwanto, 2007 says that one of the ways in which sales of a company's services is superior to its competitors is by providing quality and quality services that meet the level of consumer interest. The level of consumers' interest in the services they will receive can be shaped based on the experience and the advice they receive.
The consumer selects the service provider / service based on the importance rating. After enjoying the services / services they tend to compare them with what they expect. Rangkuti also added that the level of service quality can not be assessed based on the company's point of view but should be viewed from the customer's assessment point of view. Therefore, in formulating strategies and service programs that exist on the Shopping Center "X" should be oriented to the interests of customers by paying attention to the quality of service components.
Customer Satisfaction and Loyalty
According to Pasuraman, Zeithaml, and Berry (1990, in Ispurwanto, 2007) , customer satisfaction consists of five dimensions, namely:
1. Reliability, ability to provide services / services accurately in accordance with the promised. Shopper from outside the organization's environment or using a consultant or vendor. A good and effective assessment sheet for the program can be created by referring to previous Theory and research on the quality of service and consumer behavior, but the assessment sheet in use still needs to be simplified in accordance with the concepts and theories already outlined above, so that the number of points The current rating of 48 can be reduced to be more
